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Abstact

The aim of this paper is to present 
guidelines for enhancing product value of 
Subtank  shock absorber in order to respond
to the customer`s needs. In the experiment, the 
breaking distance was investigated to evaluate 
the performance of Subtank shock absorber.
The experimental results were used as 
guidelines for marketing  and product 
development. The customer`s satisfaction
survey was also conducted to collect the data. 
The survey data was analyzed to find out the 
customer`s needs which can suggest some 
guidelines for enhancing the product value.



The obtained guidelines are developing a 
promotional pricing campaign, providing 
customer support and  responding to the 
customer`s questions on breaking distance 
comparison between the Subtank shock 
absorber and the OEM shock absorber that
came with a new car.
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