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Abstract.

Thie objective of this research s fo Study the relationship betwearn sendce marketing
mix and service betauor of Thal massage consumers it Bangkolk metropoliitan hospital and
the exploralony study fechnigue nas been employed in Ihis study,  The samples are 400
customers who use the semvice during the period surveyed. Questisnnalres are used ag
rescarch metrument b acoure data, it s giso found that the relisbility walue s 0820,
Freguency, percentage, standard deviation and Chi sguare are used in the data analysis.

Ressarch  results show that  females e migior  resgondents, aged  bhetween
30-29 wears, Caesr of samples s govemment employesigovemment  enterprise,
helding . bhachelor degree with the moderate (ncame aboul 10007-15000 baht. The majority of
senices usac | Thal massage n government hosoital whieh is rarely used in cenain penod.
Thie reason to use Tha massage is for heallfy reasan and having sirong confident in service
standardd. Actually, they dan't have any specific masseur/massouse

For marketng mix factors, constimears mostly grve prionty In peopls (44451 process
(4,381} physical evidence {4323} and product {422}, Factors hat consumers place
impoilznee are price.(4.172), place (4.101) and prorrotion (2.582) respechively

Results of nypotnesis tesling reveal hal d.emmgraphy s serace markelng mix ol
Thal massage v Bangkok metropolltan hospitats has some relationship with consumer

behavior in the selection of Thai massage scrvice 5l the (.05 stalistical Significance fovel,
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