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Abstact

This research is a qualitative research which is designed to study situations, patterns,
and trends regarding the health tourism and to analyze the potential and marketing mix
of the health tourism of Kerala state located in India. The research tools employed are
observation and semi - structured interview. The data collected is executed through content
analysis. By using purposive sampling, the sample consists of seven respondents who are
business proprietors involved in health tourism industry of Kerala state and local guides in
four major cities in Kerala state including Trivandrum, Alleppey, Kumarakom, and Cochin.
The research result reveals the health science is used throughout the health tourism in
Kerala state. The trend of the health tourism in Kerala state tends to increase. Furthermore,
the health tourism in Kerala state is designed congruently with natural tourism destinations
where ancient Indian identity and western tourism management are harmonized in order to

add more value to the state and to maximize tourists’ satisfaction.
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Saosvitiuengsmduvdn uazidusUuuuiaesninaumaussninsauuuns funnuazoigsiom

1.2 Mmaddsld (Accessibility) nsinfsauunawionilonBsquaineneg veesginsay
Ussimmduifetudsnnisassyulnadunsdrfauntniondealaeniads wu ouu suds
a513aiz LHusy Diflesudnisdnenuazananaaenyy viliddundsioadieadlifim
flens Fesdisovdodonnanudsznounsensuvihiuisazdrdaundsioniisndeauninls

1.3 &g ngmnuazaIn (Amenity) AadunsanuazmnUssanlasainsfiugiu ds e
AwazaInUsTLamAIanndy wazdsetneanuanInvesan Uity Tsausy Saesvmisiny
mMsviesisnBsguandanuazain asuasuldinasgunamdnana

Usgiiui 2 drudszaunsnaiaviendion

AiziteeAuneanuiuinfudnenmundsieafisnvesiginsay Ussmaduide lae
aoandeafiuuAnLALN Bl FesdnUszaunsInaavieiisavesdnuesiazyud (Boom &
Bitner, 1981) 315504 L35l (Sereerat, S., 1998) uazauidevotaziden Aantey Lazdn1f
avis¥nt (Silanoi, L. & Sutthirak, S., 2015) dsil

2.1 nARAY (Product) anfueinianisvieniisndeguainvesdsingas Wunsuan
NeusEsIImstItnsnw e sdaaiuauamguuuuBuAs miunnensvieafieds s
wazatmuume Tumnluuneiiud

2.2 71 (Price) MAvosHAnfasimamsvisadiandsgquamvesdginsazAnmaiduiuana
glsmunauitimsnendnio thvioadienniglsy wagsImauvnaNAnILLATE Y

2.3 aadl (Place) szj'awmmiifmﬁmmamémﬁmsﬁmqmsm’aqLﬁml,%aqmmwmm%’@mazﬁ?u
JadmtheiunUlsduasfunudmihedundn uazdewhnisvessarmidnlussezinanny

2.4 M3daEEINIIAN (Promotion) TUAMIILVBINTANARINIINTHANATEINTHBATIEN

Fagunmueagingas wui fimsansaidletnvieaiisatilusunsuguamifuszeznanu vie
mMsdndanvuzdudaFuiinveaiisafidanlivinmsluimasisadiesveany

2.5 yana (People) yAaNInIennaunIanIsvionfiendsquanuesiginsas 1wu
wnnd gRnasuloazidudu Wudifinnuianuamisaldninsgiu lnsyaainsudeniniu
NeNsvie iU e ssEinsaT AR sHUNABUIINIIBIYDISFUNA

2.6 ns¥UIUNIS (Process) NsvUIUNISUIMSTTAMA U lARAIMYsEiuTauAgnd
msmsvieafisndeguamuesiginsay neaauuinsezinsousuminauiiuinegiduuszd
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sfamsUiuUsaunmmsinsniinvieafieotainae

2.7 Msas1euazildueanwurnIanN18aIN (Physical Evidence and Presentation)
daundeumisnienmasldgninauslugiuuureanisuimsviesaiisndsquainvessginsay
dnllngiiinsuszgndsuuuumsmnussanudilagldguuvunsenviduieluna vonisdiass
anmvgthuduifeasioneuiiodmaliAndnenmenuaudfianelauigndn

Useifiudl 3 madmandeluldussleniiFos msusuldlunsvoniiendegunimues
Uszinalneg ilefiansanuiunniseaiienainnniside wuin Ussinaaisisuigduiodu
‘U’izLwﬂﬁi‘juiﬁm’]&lﬁﬂﬂ’liﬂ@ﬂLﬁ&J’JL‘?Nﬂ’]iLLWVIET (Medical Tourism) waznnsvieaifieandeguain
Tuyuveanisvienilsndaduaduguain (Wellness Tourism) Alnsunmdengsamuaznsgua
aunmuuuduide Tnedeliiginsandussiiunsiosdisauuunsssiisndadaaiugunim
(Wellness Tourism) ausgildsunissensuludanisnsvieadienidsuie Ssanunsorandiu
Tfumsveaiieandeauamuedlvefiiondnvalidusduinden nanfe suLuUMeuiods
aunmvadlnemsidudnuazveanitygvissduvienidynineasaunsndilulundn s
nansvionfisndsguain wu nmsussgndldunndunulnevionisiuusemuayulnsive
aoaunsnashulusunsumsvionfisndeguam nmsdnanminedesvesaniuusznoumsiiieides
fumsvieafisndaguandnfuusseinia giivssina wiefmusssuuszimdifiondnualvos
Ing Wudusindinisnuleuigvessgasiidnuasysanissuduiuaiaenvulmduiuinig
AenfuraUseme d0nARBINUYYLAA LT RN (Jittangwattana, B., 2009) fina1271 dmsu
Usendlnetutuindulssaiifigasudonsveaiisniedaaiugunin (Wellness Tourism)
tinveaiieafiunszUszmalnoiduussmefisiuse imansunenum fussmdluaySamsss
Juvesmues Malfiunsazan Taanedendiasny uwanll eulvedidnvausddeifienueugu
wazduiins sauvensivlauinig Snsunndmadeniinannnans Tngtanznsliniideyalne
Tunsdaeiuauam wu nmswnusulneioidesuasiidnuazianzay fayulnsiliiduems
waztundndasilunisauaguain [Wudu

Ualauaug

1. fsunamsimunulsvneiunsviouiisnBsguawlidanuuazueuving s
Sunweulidaou fmsduiunusrafugusssuuazsioiies

2. Sguramrsenszaunsunndunulnelindunisunnduuvesfsin aundnnisunng
unulnesaiy

3. fuszneunisgsiafiisadesiunmsvioniisnBsguanvesuszmalneaisainalusiunsy
mMsvieaiisndsguamliianumainnaneiionsvaussinvieafismarongulaeiiuaeaunsn
wndnwvalnnudulne
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