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Abstract

The purposes of this research were to study marketing mix development guideline of
souvenir for tourists, to study tourists’” behaviors in travelling and buying souvenirs and to
compare opinions on marketing mix development guideline of souvenirs for European and
Asian tourists. The samples were 400 European and Asian tourists responded to the survey.
Data were analyzed statistically.

Results

1. The opinion of respondents on marketing mix development guideline of
souvenir for European and Asian tourists were ranked in high level in term of price
(X =3.73, X = 3.69), Place (X = 3.67, X = 3.66), people (X = 3.61, X = 3.50), and product
(X =3.67, X = 3.66), respectively, however, promotion (X = 3.14, X = 3.36) was ranked in
moderate level.

2. Respondents had traveled to Bangkok for first time. Their main purpose of visiting
was travel or leisure on holidays in rainy season. They purchased souvenirs in Pathumwan
shopping area and bought souvenirs with their family. Their total expenditure on souvenirs
for the trip was approximately less than 100 US Dollars for European tourists and 100 — 150
US Dollars for Asian tourists. The internet was used to search for information regarding to
souvenirs. They planned to return to purchased souvenirs in the future. The souvenirs that
they preferred the most were fabrics for being a present for their friends.

3. The opinion of European and Asian tourists were different in the marketing mix
development guideline of souvenir in term of promotion at statistically significance level of
0.05.

Keywords : development guideline, marketing mix, souvenir, European and Asian tourists
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vasiisedn seudnstinviaaiion gl Y101y t P
¥1glsuuaziowde X | so | x | so.
AuNanfu (Product) 3.57 0.59 3.62 0.59 093 | 0.352
Aus1A1 (Price) 3.73 0.63 3.69 0.71 0.48 | 0.635

FuToILaYanURsnsMUne(Distribution/Place) | 3.67 0.65 | 3.66 | 0.60 0.21 | 0.835

AUNSERESUNISAAIA (Promotion) 314 | 072 | 336 | 0.75 3.00 | 0.003*
A1uYAAINS (People) 361 | 077 | 350 | 0.88 | 1.30 | 0.196
AaaesY 354 | 049 | 357 | 0.56 | 0.47 | 0.636

*5 < 0.05 (teo = +1.96)
1NAIT199 5 WUl LeUSeuiguAIuAALAULAEIf UL YNSRI UId WU ST Al
NMINIIAIATRINTEAN S¥nintinvesfigtviglsuuaziols wuingnauwuuasunuyglsluas
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pgelTydAgNsadAiTEAvu 0.05
WuININIIRAINE U sEAaNNINTTRaIATRsfistAnd miutinviaailsaviaglsUnaziaide
lungamwaumuns

LU SR U sEauINTRatnesiiseAndmiuinvieafisnvniglsunay
dglungumnumuag msiinsAnwinazdannanudeanisvesinyiondistsgreainiame
wdtnimuduyssauneniInainesiisedn ieludunisiauiguuuesiisedn
panuuUvesfiszAnliarsny wlanlmi uazviuatoogainaue dnsfmuiussydusiiie
Wuyariliiuresiissdn dnsadrensmdadasiifieliinvieaiiorandilddefagalauas
dlnduundovesiiszdng dnsiauivesiisednldiauain duas1a1 dn1singian
vesfiszAnogedaiau disavesfiseBniinainvaneifioldivansansunguinvieniieadd
AEmaINgaty In1sinsimineresiiseinuainuatedesmis iy wagnieduimeside
iWiolinvisafisndnfdldie wazdrusaruazanlifuinvisadien fnisdaaiuniinaia
Tugduuudneg iitefegaladnvieaden SnisimuyeansadnauerisluFesniug yadnam
waznwifialunisiasedeansfuinvenisuielidearsiudnvioadienldgndesiagale
thvieaisuazvilitinviesisninanudsgivlannian

nsanUsena

NnranFAdenuIgreuLuas v glsUkazeBudwIngidumaney Tseldiedesde
Wousiindn 1,000 US Dollars fieng 20 - 35 U @nwnluseiuusayanas ymelsvdulnapduinEew
e dnfinw druvnlelduusenaugsnadiuem FedonndpatuLUIAnTaIRBnEes (Kotler, 2000)
finanldnuasnsUsssnsmansiomadiume eldindesodion ey sefumsfine wa
odnduiinatenudoins avufioels arwdureu waznginssunisiaduletendndas way
WAnueiInSYiBaLien

drouuvuasunuymelsuuazie@edmlngjdrulvgifumamviosinlungaunmumuns
Huafausn Higuszasdvdnlunisidumenifieuviondier/dunuinis lnsiuniauives
delutastungainiou Tutiemaruaniuiivieadisriifianelafigelunistovesiiselin Aounds
Foudaghuunuiu Tnsidumanduaseussh Singusvasdlunistevesiissdnifiedluilures
dn Idsuteyatmanieiuresiissdnindunefidauasiinaaunuagnduatovesdisyan
3nads Taotnvieafenynglsufialdidiedmiumstovesiissdndmivniaiumentuadsdiin
$ruautiosnd 100 US Dollars luvziivniedederesiissdniusiuau 100 - 150 US Dollars
Faaonadosiunuidovesuni@n Wusils (Punpeng, 2010) Ainuiinviesdisrvnssn iy
VI’NELIWII’ENL‘171|SJ’JL“fJ‘Lm%QLLiﬂIU“ZﬁIN}fu%QﬂﬁﬂﬂiE}u wazdiapnnnasiuauidevesluyse (Nomura,
2002) Fnuidnviondieafosdovesiissdnifioiludureshnifieuimeunuuasuniunglisy
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waztoiBodnlngTurouvesiissdnussianadndaeiiminiign Geaeandostunuifnvesvia
(Schmid, 2013) fildnanaliisemalneidoidoddutosgmamnssudilug iszdeduduny
yosmungnTuaraufiiendnwalianty Snviadsieifuunasgnanunsaundodaeitnfisinme
finunn wagAusAInigatulan
Jreuuvuasunuynglsluazio@eiinnudafiuierfuuuimisnisimuidiuuszay
nansnatavesiszdndmivinveufisadulngifiudsegluszduuin Iun susia
FureanianazanIuiidadiming duyaaIns uazdundnduel onfudiunisdaady
Msmanauiiusheegluseiuiunans Gsaenadosiuanidovednsiing (Prideaux, 2006) Ainuin
tnvieafioaliruddauinfundndusivesfissandiiondnwal Sanuvainvans faduduen
s Bntiudnevesiissdndeafumaddsldazainauie uaryaansdianuddguintiay
Preliiineadioninamuseivla-uasdadulatonansog

'
= =

deFeuliisuanudaiuisifunuimansfaudiudszaumiinisnainvesiisedn
sewiednvieaiisrriglsvuasiede wuingneunuuasunmviglsUiazierdeiaudniiiy
Aenfudiuussaunenisaainvesiisedn Tudunisaaasunisnainuanensiuesefiteddy
neadAfisediu 0.05 TaaenndestunuiAnvesdngins tauele wagdddus 1138y (Samerjai
and Wareewanich, 2008) ﬁlé’ﬂdﬂl”;"jﬁﬁfﬂﬂaaLﬁmﬁﬁﬁ’wuﬁﬁmLLazagiuaﬂﬂwLL’ma”amﬁmﬁ’u
wingingsu uwazamTuveufindrondstu uwithviesfioaidinusssuuaregluaniniindesd
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VRIGIVRIRIE

1. fuszneumavizentinnumnevesiiszdnmsiinnuinusnge wieliauiaudian
fldlun1sindedearsivinveadionfiuanty fanuifuiedaiefuresiisslndiolideya
Tewsfigndfeauniinvieaiiioy fiimunaa Snsliuinisia waarlwse uarlimsvhnsdaasa
nnsvenniull

2. fszneumsmenesiisydnmstinisimuicludosnann UMY aruvainvatsiay
NSUTIAETR dnnsfnsauazianssefisnEnsuronsdnny uasiniskiavesiiszdn
WmgauiuamnIm LazALAIIAY

3. 99ANINIATTLATMUBLIABIT AT dnlATINTEUTHLAE KA A8 89ngY
awifiany uazyadnnmdialiiuguszneunsvientdnauievesiiszanlungunnamiung
silufselfmuinu Wnsgua duady waeiaundndszaumnimaiavesissdn siludes
AW JULULYRsSEEN mMsfaunuTIaSaivesfissan n1smuaNTIA1 MIRaTAesisEdn
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