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Abstract

The purpose of this study was fourfold: first, to study the situation of Thai cosmetic
market in Laos PDR, second, to study the purchase decision of consumer behavior for Thai
cosmetic in Laos PDR market, third, to study the relationship of marketing factor, culture factor,
social factor, psychological factor, personal factor, and buyer’s response that associated with
buying decision making of Thai cosmetic in Laos PDR market, and fourth, to develop the model
of purchase decision behavior for Thai cosmetic in Laos PDR market. Data from 400
questionnaires were drawn to use in this study. Statistics were used to analyze as frequency,
percentage, means, standard deviation, coefficient of variation, skewness, kurtosis, factor
analysis, and path analysis.

Research results were as follows: 1) the result of basic statistics of individual variable,
buyer’s response variable and purchase decision in buying Thai cosmetic variable have the
influential in purchase decision behavior for Thai cosmetic in Laos PRD market, 2) the result of
basic latent variables which have the influential in purchase decision for Thai cosmetic in Laos
PDR market, it revealed that the average of purchase decision variable was the most score
equal to 3.51, containing with most average latent variables are Behavior Evaluation variable

and Post purchase behavior variable, 3) the casual relationship model of purchase decision
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behavior for Thai cosmetic in Laos PDR market was coincided with the empirical data. The
index of items objective congruence equaled to Chi-square/df (CMIN/DF)= 2.539, P-value =
.000 CFI= .956, GFI = .903, RMR = .036,RMSEA= .062, and 4) the research findings yield the
variable’s influence of SEM model that related to purchase decision behavior for Thai cosmetic
in Laos PDR market found that the factor loading of culture factor and psychology factor
equaled to .95, the factor loading of social factor equaled to .93, the factor loading of buyer’s
response factor equaled to .92, the factor loading of marketing mix equaled to .87, the factor
loading of purchase behavior equaled to .46, for the lowest score, the income variable of

personal factor equaled to .15.

Keywords: Purchase Decision Behavior for Thai Cosmetic, Buyer Characteristic, Buyer

Response
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