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Abstract

From crisis events that occurred many times in nowadays, it will make social media
became the powerful media in communication in digital society. This tool provides interactiv-
ity ,individualize and asynchronous nature of new communication. There is also a selection of
10 types of social media in crisis communication such as Weblogs, Social Networking, Micro
Blogging or Micro Sharing , Online Video , Photo Sharing , Wikis, Virtual Worlds , Crowd
Sourcing , Podcasting or Podcast and Discuss / Review/ opinion Moreover, the guideline of
social media in crisis communications in the digital age can be divided into 3 stages such as
the preparation before the crisis, during the operation on crisis and during the operation when

the crisis ends.
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