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The Behavior in Medical Service of Foreign Patients
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Abstract

Research on the behavior in medical service of foreign patients has the purpose to
study the relationship between regions and re-visit behavioral intention to medical service
analyzed by Chi — square test and to analysis variables influence to re-visit behavioral intention
to medical service of foreign patients analyzed by Probit model. A total of 400 patients
interviewed.

Results also showed that the relationship regions of residence and re-visit behavioral
intention the chi-square statistic was significant as 0.05. Analyzed a variables influence to re-
visit behavioral intention to medical service of foreign patients by Probit model results also
showed that hospitality variable to re-visit behavioral intention was significant as 0.01. Base on
the results showed that of this study the private hospital of Thailand should collaborate to
develop the medical service to the patient with service hospitality, to make impressiveness and
comeback and competitive advantage in Thailand’s medical service more than other

competitors in ASEAN.

Keywords: Medical Service, Foreign Patients, Customer Loyalty
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A Y oa 09; dg/ £ o o v dl 09; 1 o d‘
wanl4rnimienis unndluafaillng linandrAyanunsslsamenuiaet luniaasaanuinngs
k2 1 1 09; [ %4 Y a o= v o
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v
o

Wi vadewdsnn vadylad vadieids uasviddessmsiay Anszifaaatianaaeulaawand (- Chi-

Square test) NANTTALATIZHNAAT

A919% 1 AHLTWALaiUANESlanaLuN 1NN sunmeIeFurisnisnasns T Ausas

RAUN

nHALUN ANNLAINEBIESULENF TR
1413nng 114 15ns 394
1) MadaLsn 55 6 61
2) vailglsll 173 5 178
3) Mt 90 4 94
4) y91leaginsiat 60 7 67
EREY 378 22 400

ANNAFIUNTUATIZN
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NAdaUAfEADR LARWA2S (Chi Square) TigasAtuan (yms Tnanssnd, 2553) Aail

e 3 (22
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X2= @iadnlagnang
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C = NATINIBILDALUIFINTANAN (Column)

n = ANNDTINTINNA

A19199 2 NANNINAABLNNANUWILREFULEN s 19F T AsaAdNNFelanauN E BN 19919

nsunne tneldadinmaaevlaaumad (Chi-square test)

Observed Expected O-E (O-E)2 (O-E)Z/E
55 57.6450 -2.6450 6.996025 0.1213639
6 3.3550 2.6450 6.996000 2.0852459
173 168.2100 4.7900 22.944100 0.1364015
5 9.7900 -4.7900 22.994100 2.3436260
90 88.8300 1.1700 1.368900 0.0154103
4 5.1700 -1.7100 1.368900 0.2647775
60 63.3150 -3.3150 10.989225 0.1735643
7 3.6850 3.3150 10.989225 2.9821500
A1 Chi square = 8.1230

= o va o
NN mmm‘l‘,mﬂng

@ o O

NszAuritd1Aty 0.05 AN Degree of Freedom = (c-1) (-1) = (1)(3) = 3 \Uanns19ANgm

wanuaspnaziiuwunlaawnad wudn Avdngn X2 5 = 7.8147 axiu A1 X2 fAuanslA

8.1230 > AMINOA X2 (o5 , = 7.8147 asfias H, wewndu H, Asagdldidn giidmnviadaes

% a ]

V1NN AN duRusiuAmnuAslanaunn IiEnnmiennsunmel agreliiadnAty

>34

NNADH NITAUUBAIATY 0.05 NA1AD NRANUNANEFLILETNN1E T AU AN lanaL

a a

1N HLFN1 9NN TN N TR
2. 61";LLﬂiﬁﬁEﬂ%W@ﬁ'\am’mﬁ'ﬂqnﬁuuﬂ%’u?msmammwmémm;:i%'uu'%ms
BIVANNEIR
a 1 dg/ dl o [ o dlda a a '8
N139ATZH IUAIUT A ANNANN LT IR INHaNENA AL A LA ZiN1IDADAS

(regression analysis) AoeLUUANaadingn  (Probit model) Ipeildmn319 Normal Distribution

'
aal =

dszanninsduilsy@nsiaedsniasaasiiasign ( OLS)  wiAraNaziilunaviiamaniend

v
N o a

(probability)tneildim1319 Normal Distribution HanTsANEHASH
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(1) UUUINADY
REVISIT = f (Facility, Time, Information, Skill, Hospitality)
Tae?l  REVISIT A9 ANNFAlANAUNN1ELEN1IN9nN TN
. 2 A A A -
Facility AR ADTLNLAZLATAINDLLNNS]
Time A8 N1779ARL5ULINNT
. A YUY o o
Information A2 N3 HidRYAATLWIN
Skl Af inszANNTIUIIRIUNNE

Hospitality A8 n1si3n1sguaianlald

(2) NANISILATIEN

o

N3AAIINITH FaudsBasy uazsiautlsnn W fludeyanianwos vifludaudsva ( Binary

v o

Variable) Ingidln 0, 1 fasnansulasdiayand 1idussaiies e ldgnismen z 1 §Rse

u

a

Mfnnnsdndayangusetneandnen @98 n windu 400 918 4ANgN (grouped data) ANNATYTE

o

wazlsaneuna 16 n Tudindu 95 ngu AwsasnauDBaume ( relative frequency) g
P = N WasuAr P 150fuAn Z Bandn A NLE.D. (Normal Equivalent Deviate) Taaldinngna

Normal Distribution #aztinAn Z Alédailusmeiiesiy a519aunisnnnes ( Regression analysis)

aa o

Uszanninednilsz@nshneinnnaanstiesqa( Ordinary Least Square : OLS) #AaIN1IWLNAN

&uils=@na (coefficient) 1avann1snnnas lmArAuuUraziilu (probability) Iaaldinnsne Z wien

%

Iy o A & A o . L . o A ' ' @ a
?;Iﬂuﬂ@‘]_lLWﬂmwuﬂmIm( cumulative normal distribution) UWuAR ANAINUNAZLTUNAZIAA

o

wWRAN30d (probability) NEFULENIT1smFandUNN 1 1ENS (YrULdsH Yoyiasauna, 2556 419

CRE
v v
o A

D9 Gujarati, 2004) i9lannP Fna1INIRBRAULEIU N13IAIzFBeuLLSNaealnsn ( Probit

D

]
%

model) lun1sAnnundndauiisanautaniiunazifiawnnisnl aanaunis  Probability Density

Function (PDF) F9fA® normal curve (Gujarati, 2004 ) A9&NNT

AtasANUNanie = gP) = @ —
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AN 3 Han1TIATIZTANNNTIANeY 1avsiuLlsnianEnanaAdnNaslanaunn 1EU3n1mi

NITUNNEURIEFLLTNNIT1INT A

Ale Anlsddse Coefficient Std. T Prob.

AN Error
N1INAUNT | Constant 0.286266 0.227577 | 1.26 | 0.212
1H1isne annufiuaziresiiounns 0.075005 0.062542 1.20 | 0.234
N1970ARESULENNT -0.014796 0.032412 | -0.46 | 0.649
nsliidiagaAuuztin 0.024770 0.029079 | 0.85 | 0.397
AneeANEIIyIasuAng | 0.011854 0.032914 | 0.36 | 0.720
n3LEnIgualenlald 0.817426 *** | 0.066576 | 112.28 | 0.000

R-squared = 0.7488 F =53.07
Adjusted R-squared = 0.7347 Prob. = 0.0000

NN AINNITATUID

WNIRME *** NszAutiidnAty 0.01

a c 1 a ! < o dlda a 1 :/’ [ A
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v v
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dl % 1 b4 % 09; a Y o a [ 1 1 (<] dl
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b % a '

Rawmen10d (Probability) ANduilsz@nanlsanuanisinaziannisaaneadnafungailuaesan
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o =

= 9 | @ = ol y PRy ] | @ =
Z smmiuhmmmwzLﬂumzmmLuﬁ;ﬂﬁimmmmmﬁ‘mmm FABIUIANANNUNAZITUN

% o

fFursnstasnsRaznauNn TN InensuAne A9l
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A19199 4 ponntazifluaesdoulsianinasanisndusnldiznimienisunneueiFuiisnag

TIVFNTF
pauilsaas AdnLlszans ArANnAzLily
ARIANNITOADDE ﬁquﬁmmqmﬁzﬁ *
(Coefficient ) (Probability)
annufuaziFsesiiaunne 0.0750 0.5299
N1790AAYSLLITNS -0.0148 0.4941
nisliidiayamuiein 0.0248 0.5099
MNBLANTIUNTYLRIUNNED 0.0119 0.5047
n1sLsNIguAaLenla’ld 0.8174 0.7931***

Aun: * annnnrAnuanslae1Emn319 Normal Distribution A lETAS (Cumulative Normal
Distribution) A AAdMtaziiluniazifiamnnsal (Probability)

** PazauniadAty 0.01

pNtazilunazifiamnnini ( Probability) wud nstEnisguatenlald Haainiias

1
o o aa a [

\{unagyinligzuinisaasineaandunnldisn1amianisunmnd eeineil idAnunisatia Nezau
o o o = . & e P = A A - =l
Heid1Aty 0.01 HArarutazfiumindy 0.7931 se9awnn THun anunuaziAsasilaunne IAnu

Wraziiluiniy 0.5299 naslidiayanuuetin inkeANNEILIIBuNNE LATN197BAREFULENS

Y Var a ]

Fautazifunazn 19 H5uLENN919e1 I AN AuN M UEN1 39N suwneT windu 0.5099 0.5047

u

WAY 0.4941 AINATAL
(3) gun1snAuanle
REVISIT = 0 + f3, (Facility) + 3, (Time) + [3, (Information) + /3, (Skill) + 3, (Hospitality) + e (1)

REVISIT = 0.2863 + 0.0750 (Facility) - 0.0148 (Time) + 0.0248 (Information)
+0.0119 (Skill) + 0.8174 (Hospitality) + e (2)

a 1 a v v . dyd =
BTUIEANNIT WU ANHNBAUBNANNITNULDYA (Goodness of fit) AUNMTUNAINUNDA

fudaya Inaddn R* = 0.7488 udssiivanunaniusyndnggliuuannsiudiayadnanuna s

a o

ag/luszAUR NanedaLAog  F-statistic  iNennaausdaulsdassyniaasianswaniliifoulsans

o 1 o

wWasuulasi@ald A1 degree of freedom winffu 5 1 89 dlapsa F NszausiadnAny windu
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