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Abstract

This research has objectives to study spending behavior and satis-
faction on media exposure for marketing communication of Pre-Wedding
photo studio’s customer in the city of Surat Thani. This research has study
from 400 samples using Yamane formula with purposive sampling method,
from 15 studios situated in the city of Surat Thani and also a member of Su-
rat Thani province photo club, by using questionnaire tool fo collect data.
The results of research finding showed the perceive of marketing commu-
nication that affect spending behavior are 38.35% perceive from printed-
material and 50.75% from sale promotion; and the cause of customer deci-
sion making are 34.50% price and service rate which 43.25% showed family
members have strongest influence. The results of satisfaction media expo-
sure for marketing communication of Pre-Wedding photo studio’s customer
found that survey samples safisfied with all kinds of media and marketing
tools af strong satisfaction ( = 4.13,5.D.= 1.07) from fop satisfaction outdoor
media ( =4.21,5.D.=1.05), printed material and tools for marketing commu-
nication ( =4.12,5.D.=1.10), sale promotion ( =4.11,5.D.=1.09), and electronic
media (=4.09.5.D.= 1.01) respectively. A suggestion for above business
in order fo affract customer, they should have sale promotion with give-

away souvenir.
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