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Abstract

The purpose of the research to
study the public relations strategies in
tennis PTT Thailand Open 2553. Study of
corporate strategy at tennis tournaments
PTT Thailand Open 2553 and documents

from the public relations of competition.

Methods Qualitative research by
interview the public relations management
Tennis PTT Thailand Open and documents

relating to the promotion of competition.

Results esearch strategies of pro-
motion of competition tennis PTT Thailand
Open 2553 were

e Strategies to build relationships
with customers in order to facilitate
business and foster business

cooperation with of customers 4
groups consisting of Agency (BEC
World)

Sponsorship, Mass Communication,
events were

Customer. Special

organized and reward were given to
customers sponsored of competition.
e Strategic Image Building. The good
image of an organization is one
that is trustworthy and responsible
to the society sponsorship provides
such image. Conclusion Promoted
to achieve it requires planning and
collaborate more effectively.
To ensure that activities each
organization proceeding as planned
and achieve goals. In addition, the
communication is continuous and

consistent makes more interesting.
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