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Abstract

The study of marketing communication on Facebook of mobile communication device of
Apple and Samsung aimed to explore characteristic of the communication on Facebook, role of
communication in marketing on Facebook and marketing communication strategy on Facebook . The
quantitative research was used and analyzed data on Facebook of both devices, Apple and Samsung.

The results showed that the characteristic of communication on Facebook of both devices
were divided into 3 as follows 1) Communication patterns were similar posting include text and
graphic. 2) Content of both devices were including product, price, distribution, promotion, activities,
product utility program, non-product content such as consumers’ lifestyle e.g. food, movie, song,

shopping, game, photograph, and non-product utility program. and 3) Interaction among people
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was interactive platforms through story sharing,
vote, and votes like or dislike.

The role of Facebook communication in
marketing of both devices provides news and
public relations, promotion, special activities,
advertisement, service, and entertainment.
Moreover, the marketing communication strat-
egy on Facebook of both Apple and Sumsung
were five components include sender, mes-
sage, ways of communication, receiver, and

feedback or receiver response.
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