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Abstract
The purposes of this research article are: to study the travel behavior, the media and
information exposure and the attitude on Thai cultural universals of 464 South African people.

The questionnaire has a confidence level of 0.97 and survey in two different ways by a group
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of people and through the Internet in South Africa. The study found that most South  African
people had frequency travel in and out of country uncertainty and occasionally. They preferred
traveling with friends, visiting technology or entertainment places, searching travel information
and known tourist destinations in Thailand via internet. The South Africans had known Thai
bodily adornment, Thai Cooking and Thai Education. If they had a chance to visit Thailand, they
would like to participate in carving stones to make body decorations, and to enhance the rich-
ness and for luck. The result had shown that the perception on Thai cultural universal was
associated with media exposure in the overall level of statistical significance. 05 (r=
.137). It could be said that perception of South African people on Thai cultural universals de-
pend on media exposure of Thai tourism. The result had showed that Thai cultural universal
perception was associated with the demand of activities of the South African in different sig-
nificance level. 05. In other words, participation in activities related to Thai cultural universals

based on the known of Thai Cultural Universals in any aspects.

Keywords: Travel Behavior, Perception, Media Exposure, Thai Cultural Universals, South Africa
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