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Food Porn in Food Menu Photography Production
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Abstract

The objective of this article is to provide attribution of Food porn in food menu pho-
tography production to persuade customer to choose their food from the menu. The conclusion
of the study are : (1) Presenting fresh ingredient in photograph composition with new layouts
(2) Presenting with close-up view (3) Presenting with glossy and shiny food texture (4) Preparing
raw fresh food to keep the ingredient firms and tighten (5) Providing ready to serve meal to
share eating action to the customer.
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