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Comparison of the Management of Digital TV via YouTube
‘RUBSARB Production Channel’ and ‘FEDFE Boyband Channel’

Y

TyRn1a AsEnsuR T

UNAnga
= av A « = = a Adaa o 1 (1w o o

NsANYITBEN “NsiUTEUTiBUNMSUTINTNUIENSAIRITaRTUYYU ‘Gosiunsiu Wsandu’ uag
‘“douilauiuasuuud’” TinguszasiieAnyIn1suimsnu nsvuiunsuan e sULuunsULaue wae
FOININ TN N INATUVDINHAN TN TN TR VBB DI UNTIUTUIANTY wazdaailawiuosuuud
lnan15338195eieuITITelnmnIn Men1sduN¥alkuUEENEUIINS wasguiiRnsvestessunsu
Waindu wag Yeailnmussuuud sauldfsfoyaninenanseine q nerdeuasdeyaaindedumesidn an
TR ToyanmualanAnyAT RN TUSMTNUVINIADIY0IT18NS

¥
Y a @

nsUsMINUgIAaNdndeveNansiensitueyuliussauaudnsa nanlaindidnansien1sng

Y
[

ansgedlinnudfrnelull 1) msArassassalllomilaney 2) deswaniusgremaiidesdulszdn 3)
o v o & A & 1% v o a A o~ v a v o= o 9
msUsznduiusiveldunisaigrudiuanndn weligiulumnnlusyaunis 4) insiaunsenis
VAN WazNIsUNAUR 5) N1IHERTIENIFBIRg uLNUgIUTeeRINTTIla TinaanataSu

ANFNALY: NITUTIMTNY, BIYYU, NTHARTILANT

Abstract

The purpose of this research paper “Comparison of the Management of Digital TV via YouTube
‘RUBSARB Production Channel” and ‘FEDFE Boyband Channel’” was to study the management and
production of the channel and how it has been promoted through the YouTube channel. This research
paper has been done through the qualitative research by interviewing the management teams from
both companies as well as other documentations provided by the companies and other media.

We conclude that in order to produce successful channel on YouTube, that 1) Must have
unique creativity with constant valuable contents 2) Must To produce a continuous video 3) also
includes effective advertisement and promotion of clip in order to generate subscriber base 4) improve
produce a quality channel to the viewers. 5) Must produce the information base on the facts and

presented with sincerity.

Keywords: Management, YouTube Channel, Production
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